Aschaffenburg, 31st July 2014

Two high-performance machines for finish foil

The impress group sends a clear signal pro finish foil
after a successful period of consolidation
The impress group will again significantly increase its production capacity for the product segment finish
foil until the end of 2015 and more than double it through the planned installation of two new lacquering
lines at the Polish site in ELK. As a veteran in the area of lacquered finished surfaces, the company
concentrated on the necessary consolidation of the production landscape in Germany during the past two
years, which has been implemented successfully. The now provided investment volume of up to 30 million
Euro underlines the clear commitment to finish foil and to the expansion of the Polish high-performance
plant in the impress group.
The planned capacity expansions will be realized in two investment steps. In a first step, which has already
started, it extends the hall capacity on the approx. 24.000 m² factory premises in Elk from so far 11.000 m²
to 16.200 m². In the course of 2015 there will be initially a combined printing and lacquering line installed,
with a net width of 2.600 mm. The second step soon after will be another lacquering line (offline). In parallel,
the logistics and the infrastructure of the Polish site will be adjusted and expanded accordingly.
Up to now impress produces finish foil in Aschaffenburg on a combined printing and lacquering line (EBcuring) with a net width of 2.200 mm and at the site in Curitiba (Brazil). Here the group also produces foil
inline with a net width of 2.200 mm, using AC and UV lacquering systems. In 2013, about 120 million m²
finish foil was placed on the market by impress.
During the implementation of the major investment in Poland, the existing laboratory equipment technology
in Aschaffenburg will be upgraded to the future requirements. The declared goal is not just to operate in the
market segment of “commodities”. “We see enough space for innovative product characteristics and many
creative impulses when it comes to finish foil”, says Heimo Bresztowanszky, spokesman of the impress
group management board. “After some very painful recent consolidating actions in the field of finish foil
production – we were limited in the production widths of the machinery in Berlin and also had a significant
location disadvantage – our product group finish foil is now back on solid business grounds as well. This is
the right time for the planned expansion of the product capacity and portfolio enlargement”.
An example of the innovative power in the finish foil area is the new product “iTec+”. Already presented as a
prototype during the Tortona Designweek 2014 (Milan), impress achieves not only a decor-conform, haptic
experience – like natural material – with the now ‘ready-for-serial-production’, structured lacquer surface,
but also meets the highest quality standards of the industry.
Investment and innovation for the future of the long-established company impress.
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impress group:

Into the future with tradition
The name impress stands for a successful, globally-operating group that develops and manufactures
trend-oriented wood-based panel decorative surfaces for the furniture and laminate flooring industries
and is involved in modern interior design. The group’s product portfolio includes printed decorative paper,
impregnated paper, finish foil, inks and additives. In addition to creative demands, technical innovation and
outstanding product quality above all play a decisive role at impress. The surface specialist is one of the
world’s leading companies in the industry and supplies its well-known customers around the world from
its seven international production facilities.
The impress group is most convincing with its high degree of flexibility, agility and vision in making business
decisions, more than 85 years of experience within the sector, profound expertise and, above all, the lasting
confidence of its customers.
The basis for the impress group’s enduring success is its claim of working together with partners in the
market to use innovative technologies to develop design-oriented products. The company’s identity is lived
out in an intensive exchange of ideas along the entire value-added chain – from upstream suppliers to the
company’s own processes, further processing in the customer’s coating process, and finally to successful
positioning at the point of sale. As a result, impress is a competent development partner with integrated
ties to the supply chains of their business partners.
Even during the initial years, internationalisation was the declared objective of the company founders.
Today, the worldwide locations guarantee excellent service for customers, which makes them the ideal
platform for a future-oriented, strategic partnership with globally-operating companies. The emphasis:
for impress, the transfer of know-how, service quality, security of supply, process partnerships and a high
willingness to invest mean an intensive focus on future technologies and guaranty the production of high
quality products.
At impress, product development – with regards to print structure and surface finish and the utilisation
quality of the finished product – is one of the essential process steps with a partnership-based customer
approach and a direct exchange of competencies. An internationally positioned team of experts with
an outstanding network of contacts analyses global trends in design and surface technology and – in
collaboration with local customers – develops wood, stone and fantasy decors with future-oriented
performance properties, which reflect the diverse cultures and requirements of the respective regions.
Throughout the history of impress, the group has always critically analysed and validated the status quo.
The continuous improvement process (CIP) is an essential part of the company’s philosophy, which is
applied to both internal processes and to the interfaces to upstream suppliers and customers. This has
resulted in new ways of thinking and structures that sustainably enrich the corporate culture and ensure
that the company is able to self-confidently look towards the future of the dynamic market of wood-based
panel decorative surfaces.
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